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competitive environment
target
consumer insight

values & personality
reasons to believe
discriminator
brand essence
brand mantra
Blue Band
BMW
brand identity
Heding
constructed source
constructed receiver
externalization
internalization
Asmylansky
brand promise
pre – purchase experience
purchase experience
post – purchase experience
Computer Inc Apple
Cupertino
Macintosh
iPhone
iPad
iMac
iTunes
Mac Book
Steve Vozniak

Steve Jobs
Graphical User Interface (GUI

microcomputer
cool
simplicity
innovative
believe in beginning change
power to people through technology
friendliness
heartfelt
enhancement
connected
young brand
fun
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making customer
free thinking
Think different
product era
image era
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